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Ragyigtisr m;l affice : Vidyut Bhawan, HPSEBL, Shimla-171004(, B) Cazd prowints Iehkntity Mumbee u—vomgrlp;v((n AR
G3T No, : HPSEBL 02 AACCHASY4EHZE \Nubellb LIS EHE TN MV, Ibp r'b
Talep Hane Number : 0177- 2803600, 2801675(Office), 2813563(Foax) Brvatl 1 mdinbpaaiiomn & dirfahpoeb o

Endst. No. HPSEBL (SECTT)/R&E/Gove Instt, 2022.23:- 8§ 433~ AT I)au,li A& 12 Q,,g

A Coiay of‘ the above  Notification No. GAD-A{F)-10-11/2022 dated g
‘December,2022 along with copy of D.O.No.1/48/8/2022-Cag dated g
November,2022 is forwarded to the following for infor mation 2 nd necessary
action to B

. All the Chief Engineers in HPSEBL. (i/c M.DBVPCL)
Jogindernagar. | ‘

2. The Chief Accounts Ofﬁcer/Chief A'uditor, F&A Wing HPSEBRIL,
Shimla.

3. All the Supelmtendmg Engmeers in HPSEBL (i/c SE-IT )l/

4., The Land Acqu131t10n Officer, HPSEBL Mandi/Shimla.

5. The Special Private Secretary/Sr.PS/PS fo ~ Managing
Dire_,ctor/Dil'ecto_rs/Executive Director (Pers.) in Board Secretariat
HPSEBL. ‘ |

6. All the Dy. /Under Secretaries in Board Secretériat HPSEBL.

7. The -Se;zretary, Consumer Grievances Redressal Forum (CGRF) HPSEBL
Kasumpti. Shimla-9. ‘ »

8. All the Sr. Executive Engineers/Resident Erigineers in HPSEBL.

9, The Dy. Director (Pers.) IR/Joint Director (PR.) in HPSEBL in Board
Sectt. C |

10. © All the gect’ion .Ofﬁcers in Board Secretariat HPSEBL Shimla-4.

11.  Guard file.

. ‘ (Mano@Kumar) ;
Executive Director (Pers.)
A HPSEB yut Bhawan,
Shimla-dil="



'Use of Logo and Tl_:emg of G20 during Indla’s Presxdency of 'th Gzo' e
: 2023-thereof B -

&

-Secretary; Government of Indla, New.L , i
th.e (;20 !ogo and the thcme_fo ndxi .s_ Pre Vclency of the GZO (1’ Deq.2022.m 30th No 2023 _ -
. 7 “You are r_quéste to lssue neaessary dlrectrons to Departments/Oft‘mes__ under_._
your. con| for wnde-rspread use.an mamstreammg of the G20 lggg ang theme durmg 'lndla s .
T res;dency prelod as per the g,mdelmps lssucd by ovemment of India, T‘hc soft copy‘ of tha 020‘
: is bemg scnt thrOugh ofﬁmal mail of. tbe concemed Departments/ offices :

s (Surjeet Smgh Rathore)
, Jomt Secretary (GAD) to the

E.nclst No &datc As aboveDated thmi
g g (C) ’}fé\\\ Copy is forwarded to:- - . -
.- The Cabinet Secretary, A
.. information please. - '
2 The OSD, Ministry of Extema! Affalrs, Sushma Swarau Bhawan, Chanakyapurl,
1{102! (ematl ld* ops gZO@mea.gm* n). for mfonnanon please. ,

Jomt Secretary (GAD) to the
GO\femmentof Hlmachal Pradesh ’
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“No.. 1/4s/s/zozz-c:ab W T 8¢ November, 2022

: : é'e aware, ane Mlmster has unve:led the G20 logo and the theme for .
- ’s Presid ncy of the G20 [1st December 2022 to 30 November 2_023] today. Copy -
.ol'the logo and theme are enclosed asAnnexure CL L

-Tl“us logo and theme wﬂl be the comerstones arorund ‘which the entire

o brandmg and pubhcﬂ;y carmnpaign for Ind1as G20 Presxdency period would be built, .
| - These will be used both to familiarise audiences about- the relevance of the G20 as

'-well as. to d1ssemmate messagmg and outcomes from the G20 as deely as posmb!e.

R U For aclneving these ob;echves, both domestically and mtematlonally,
mamstreaming and extensive use of both the logo and the theme needs to be.
;"7 undertaken by ‘all Ministries/Departments and’ their. autonomous organisations/
"_;.'.'--'_‘PSUs, with a whole-of-Govemment approach Thzs may be done in the follomng’
. manner;,: :
R > _'In 3_11 pubhcanons like annual reports, study papers, budget documents,. B
o ¥.penod1caisandmagamnes. S R , S

and PSUs." R R
- On stat.lonely like ﬁle covers, folders note pads, dia;ies, calendars, visiting
e cards, ete, - : _

;o Department may be partzmpatmg in.. . el
>Socialmedzahand1es,digxtalmed1a._. “ff el AT T o
>~ Any events, ‘semtitiars - and workshops bemg organzzed by Stakeholders ce
“"during the Presidericy year. . '
> - Office buildings through outdoor pubhcity (hoardmgs digltal screens etc )
In Government signages and publicity/ promotzonal matenal related to. their -
schemes a.nd progammes, Whether dlgztal prmt, outdoor or audm-vzsua] :
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77t » Airlines may specifically be requested to explore the feasibility of G20

‘branding ‘both inside aircrafts (seat: covers, ‘boarding passes/tickets,
Co L liggage tags ete.) and externally (display of the logo on the aircraft’s body).
.= > Similasgly, the G20 logo may also be used by the existing widespread railway
777 network at train stations,-on raitways tickets, for external branding of train
' coachesete. ' SR .

> GoVemm‘en"t owned petrol pumps that are spread out across the country,

.77 may also prominently display the G20 logo and theme. o
© » The G20 logo and theme may also be used at any art/craft/ cultural

the Government is a co-sponsor. - . .-

> Oni the above lines, througth:ustry of Finance, Government owned

Banks, may also e requested to use G20 logo for branding at their office
_premises, on their websites, social :media pages, at events etc. . ' 2

| Presidency.. - - -

. sinstreaming of the G20 logo and theme during India’s Presidency period. .* =~

festivals and events being organized by Government stakeholders or where .

‘4 “The above are only indicative sugges}ﬁbns and the Ministﬁeé/Déparfﬂ:ents __
-may explore all opportunities for publicizing the G20 logo and theme during India’s . "~

B; o would, ,thefefbre,’ request y‘thi"to admseall concetned for widéépread use '_and . "_ -

T oumgery,

',~'-'-‘\-.'I;\°’ o e _ _ :
Becretariesto the Government of India §
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6 20.INDIA - BRAND GUIDELINES LOGBG LOTH

.‘The Iotus. the nat:onal rlower of dla symholwes spnitualntv frmtf‘uiness. co k ; ‘
wealth, know}edge and rllummation At also representa punty of healt «nd mmd
. The pcrfoct symbol ‘or shstama !i:"y

. "

hawng seven pelars Thev s1gnzfy the seven .
'seas ‘md the cotrmg togetherof seven conﬁnents at G2D Bhamt 2023, This i is .o

'the wsuaI representatlon of indiale mbracmg the world as one umted famny

This dessgn :nterprets the L otus as
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G 20 INDIA - BRAND GUIDELINES MANDATORY CLEARANCE SPACE g M1

O4q

_.CLEAR SPACE , AROUND THE LOGO

) 'The (320 india logo has multlp!e co ous and design elements soil
. " needs alot of breathing / whlte space around it. The mummum free

'

: 'The Iogo cah be- caled
" as rarge as need d but hst,

" smaler than the ARIUm size,
' hja_éntioned §I_ong§1d§.‘ '

D!gltal' SSpx -

© space arounc the logo, on cny !awout should always be 2 distaﬁce +
on a!! its szdes I\ever put any text O! grapmcs n that spacs :

g f Frmt. 0 75 mch
&
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. G 2D INDIA - BRAND GUIDELINES  LOSG 20miie AT10n
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E "PR'_IMAR_Y'APPL'CATION OF }JrHE‘-LOGO . e,
- The G20 India logo wilt only be used on 3 solid\ﬁh‘ite background,
© Use'of the fogo on any other-colour or an imale is forbidden.




G 20 INDIA - BRAND GUIDELINES

s

LGSD APPLICATION - REST b‘?ELTIC‘)N‘

ng INDIA

e L

“The’ above exumpies area representatzon of how the. k
undér any c;rcumstance NEVER use the Iogo ona b%ck dark coloured

DONT’S oF LoGo Appucﬁnon

‘a Isght coloured backgroand or any mmage

&is NOT to be used

T




G 20 INDIA - BRAND GU{DELINES ~ ©
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D80 USASE - RESTRICTIONS

'DONT’S OF LOGO USAGE

- Never use the Togio in orayscale,

e .

" Never use the logo in reverse or
in asingle-colour, -

G2e

‘mmgl\m'\

. September 108 11th. 2023 "
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Don't create By new cenfigurations.

Alwarys use tﬁe logo artwerk file.

- a3 INBLA
A 20231

Don't ,alc\:i_c_t-_any,'ge;t'.in't!ie" B

| mandatory cléar space, . .

the Iogo Always réslze

Don't Stretch squéete or dsctort h o

Wg; o

Doﬁ t make a cq?out of the logo
to use on a bﬁlsy background

" Don't add 3 keyline to the 1og0,

07




- ) ' 08
.. '+ . Dontuse the symbol alone; .- Don't use the iogo on any = Don't addany outling, shadow or ~ < " Dor't fill elements of the logo :
. © without the text. *. - ... 7 background other than white. - . © casing forjemphasis or fegibility, : ‘

- with any textures, images etc,

’




G 20 INDIA -~ BRAND GUIDELINES
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: ‘ VASUDHAIVA KUT.UMBAKAM &NIT o E R A
Vasudhaiva Kutumbakamn is'3 Sanskrit phrase found in Hindu te (ts and translates to - o DRSS LVL K
“The World Is Dive Famity”, which means afl {iving keings o5 the 'earﬂ? are brothers and sisters. - '
' ‘Vasudhaiva Kutumbakam’ is the core thought of the India 4

chapter'of G20, -+ ” : :




. G 20 INDIA - BRAND GUIDELINES 'c"csza"f'ﬁ::ﬂzcaes-f UNET - 54

™ Primary usage

. Altérnate usage: to bé ayoided

@aw

ONE EARTH ONE FAMILY ONE FUTURE

.

" é%m'

[ONE EARTH - ONE FAMILY

kS x ONE FUTURE

-

GUiDE FOR USAGE VASUDHAIVA KUTUMB‘AKAM (VK) UNIT

1tis mmdato*y 10 use this upit, aiong with the logo. in all branL communication;
Always use these units From the artvs.ork {ile providled, Do not%compo‘se or edit.
- Uit A, Sh0uld be used fn hors“'ontal layo\..ts & umt B in verlacal !ayou..ts
LT _ - 'I.'Ite prlmary usage of the umt m ln wh:te ona. petal arrangement gj@phic as background

The alcemate Usape i$ in the log bius (CMVK - 100 B8 26 1o?iw-eb ﬁZC”E?S)

: cnawhnte background hut lt shog!d be_avq:_de?, T o

18

12
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- e Presented here are a few ex
- ¢ N

RO

- EXAMPLES OF PLACEMENT |
g amples of the usage of th

on cifferent petal arrangements and layout .or«'entat;




